Fiord
& | Norway



W | RSay



NWAY PIANDO GALLERY J
OsSLO Fixas




WORLD CLASS"ART AT
THE GRAND HOTEL OSLO

There are many, sometimes contradictoryy
definitions of artEdvard Munch, who'in'his i
time was a regular at the' Grand, Said: y

“All art, literature and music must be created from the artist’s life
blood.Art is ourfifeblood.”

Only you know how/Grand Hotel Oslo's art inspires you,but there
is every chancg that you will feel your lifeblood pumping as saon
as you enter the lobby.

FERNER TACOBSEN

MOTEDESTINASJON SIDEN 1916

PROFILMANUAL

FERNER JACOBSEN AS. Epost POST@FERNER.NO Nettiside WWW.FERNERJACOBSEN.NO

PROFILMANUAL Telefon  +47 22 86 24 00
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Background

History of the Bergen Aquarium
Status existing facilities

Why a new aquarium?

Site context - the Dokken district
Support for the project
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“a fremme hele regionen
som en ledende
reiselivsdestinasjon for et
Internasjonalt publikum?™
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Bilde: Visit Ryfylke
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Toppmarked for Norge

Kommersielle overnattinger Kommersielle overnattinger og formidling
1. Tyskland 1. Tyskland

2. USA 2. Sverige

3. Sverige 3. Danmark

4. Nederland 4. USA

5. Danmark 5. Nederland

6. Storbritannia 6. Storbritannia

Sammen en andel 63 prosent Sammen en andel 66 prosent

q Innovasjon
| Norge

Kilde: SSB
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ACTIVE GERMAN

CUSTOMER OF HIGHLANDER REISEN*

PROFILE

Name : Sven Wegmann

Gender : Male

Age : 42

Address : Wiesbaden,
Germany

MOTIVATIONS

Sven loves outdoor activities.
He flies to Bergen to join a
small group of active people to
enjoy the nature of Fjord
Norway for 10 days. He goes 4-5
hours hiking almost every day,
has meals on an open fire and
turns back to the hotel in the
evening after guided outdoor
experiences next to the fjords.

TRAVEL TYPE*

Active

G 100 %

Group
G 100 %

Flight included
G $ 6%

*source: MarketCheck data by NordicMarketing

PRODUCTS 2023*

36 in NOR, SWE, FIN
13 products in Norway

7 summer products

SUMMER 2023*

Hotel

Local Bus

Round Trip

PROFILE 2023*

7 days active package for
a small group including
hiking with a local guide,
local transfers and hotel
accommodation is their
main product in Norway
during summer on the
German market. ‘

NORDIC

MARKETING

W/

Fiord
Norway



Internasjonal bransjebearbeidelse
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Presse og PR arbeid

FARD | FOSSELAND

Nk it e G o oo a i o bisaa.

P & ol " Al a Shdutunet, saltt | don
warsha srkipeegm

» VIHADE ETT FOODIE-PAR HAR
IGAR FRAN NEW YORK SOM KOM HIT
ENBART TACK VARE FILMEN«

flest | Norge st odia ost

g0t han e de sig pé den ameranska
hirp e sedan trodde
txgien att cet akoslhe fenipera, Fir fanun tnte tillrckdigt med ol och
firskvwatten saknades, men Mar sir Jag. shger A¥ RooM Sactre ochy
raktar pisin Crocockle Dandee-hatt

Som dyeare roed bigtilygande plance ghk hoa frin 30 plases |
den Hla rextaunagen Gl att dr 2009 irrestera 20 reil jorer krosos
iverksaneheten Bland annet bygede AN oon och utikade reston
raagen B 550 platser. Och dessinom srangerade ban med egen
Bdttranmport frin Bryyen tnoe | Bargen Dot goe vesd soeghes.
dess b rykten fird ats Snda opp tll rockediten. Bde Nedl
Yorang ock Broce Sprngeeen har varit pi Holmes. Och Sor tre i
sedan Aok han besSk aven amerikansk manasfirtattare, Wil Tracy
s var pd betlbopercaa

Poga arcede Alf att fiefad tanen seudle bl berted av bathoot att
det shulle sta sors grumd Sie en o foléeets mest anstalude krogfil
mer kashoackk The Mes 4 Halpls Fieznen
soon Gabolisk biksmistare

Will Tracy iropererader tad] flrmes nir han dg O !}

Bimt0 50 06% han ki e sig sam st krogen tagk hostrum och bomom

e, e

~ 84 mar Tracy koes tdlbakes till Lo Angebos serev han rane. i
Dande et foodhe-por hir lghr fria New York soom koo it eobart tack
vare flrmen, barsttar ldnigt

Frukost pi Berges Bles Hoted lnochir ot ta plats | deo fantos
tinea milye i F) bualken, vasy asmn s enkk tillde vackea
vagETodnd ngay so0s berdttar om Bergens oo traksens e futns
belt sommoand dtat oed 1) B start | demna histoeisca handels
stad. Prescohallen pimenne inte d lite om en kulmarudk katednl
o 1k (rychaet et stadens vardagsrum fie powertumchonde
affyramis soen Berpesa gadvidars beamers och intermationdls
piats T0e denn son siker 13 Sedar gstronond och glamour
Vid ett rumt boed under de myrestrends frescomdlnmgarma

mbbervi Yagve Haseen mom dr koncope- ech braad manage péd
Bergen Birs

~ Dot barvar faktakt Nooges Sorata bonbuenis det tppeade
1865 Efter en renovering dir blod sanat en kooservator vidkte liv
e vi pd rrytt 3 amoart tvd dr medan, sger Yagve

S GOURMET N E e

Frescahalions ks beyarisha katedenl

FARD | FOSSELAND
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Forbrukermarkedsfaring & online miljger

Springfulness

Did you know that the sounds,
smells and sights of spring
produce serotonin in the brain. I
creates a unique kind of
happiness. We call it
SPRINGFULNESS.

S Swing rin'ro épring at Trandal in Hjerundfjorden. | © Michaela Potterbaum
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VEIKART FOR reiselivsstrategi
Reiselivsnaeringen Hele Norge 2080
eksporterer s

Status for

eksportreformen
etter to ar

» Y HELE NORGE
'a EKSPORTERER
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OUR VISION

The Fjord Norway region shall be
attractive

through sustainabllity
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Spread the traffic
Inp
season
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Longer duration of
stays
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Year-round
tourism 1n our
region
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Tourism In the region
needs to be profitable
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Tusen takk for meg!

Stina Clarsen
Markedsdirektar

stina@fjordnorway.com
+47 93245723



mailto:stina@fjordnorway.com
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